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Company Overview

ŠKODA AUTO, based in Mladá Boleslav in the Czech Republic, is 

one of the world’s longest-standing automobile manufacturers. 

The tradition of the Company dates back to 1895, when Václav 

Laurin and Václav Klement formed a partnership that laid the 

foundation for over 100 years of Czech expertise in automotive 

engineering.

The ŠKODA brand has been a Volkswagen Group brand for 

more than 20 years. During this time, the ŠKODA AUTO Group’s 

sales have increased substantially and its product portfolio has  

expanded significantly. Today, ŠKODA AUTO employs more than  

26,400 people worldwide.

The ŠKODA AUTO Group has production facilities in the Czech 

Republic and India. Furthermore, ŠKODA cars are produced in 

China, Russia, Slovakia, the Ukraine and Kazakhstan. 

This international presence will form the basis for the Group’s 

planned growth over the next few years. The conditions for this 

are already in place: impressive automobiles, a strong brand, a 

motivated and capable team and the ability to turn innovations 

into Simply Clever customer benefits.
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itself, the parts centre expanded, a new high-performance ul-
tra-energy-efficient IT centre put into operation and the new 
“Lean Centre” opened. After extensive remodelling, moderni-
sation and expansion, the Vrchlabí plant also began produc-
tion of the advanced DQ 200 seven-speed dual clutch trans-
mission, while in Česana, construction of a new engine testing 
centre got underway.
With a view to our internationalisation and growth strategy, we 
also invested in employee training programmes. A successful as-
signment abroad depends on professional expertise and a will-
ingness to adapt to new and often unexpected challenges. Our 
wide range of programmes prepares our employees for working 
abroad and supports them while away and on their return. 
Although ŠKODA AUTO has its eyes firmly fixed on the future, 
the Company is understandably proud of its 117-year history. 
Reason enough for a complete redesign of the ŠKODA Muze-
um in Mladá Boleslav – enabling the Company’s history to be 
presented in a new and contemporary way. 
The strength of tradition is not only evident at the new ŠKODA 
Muzeum, but also in the impressive track record of our motor-
sports team. After its successes in 2010 and 2011, ŠKODA Mo-
torsports found a higher gear and went on to make 2012 the 
most successful year so far in the 111-year history of ŠKODA 
Motorsport.
We will continue to use the strength of our brand to convince 
people of our vehicles’ qualities in impressive new models in 
the future. ŠKODA automobiles make everyday driving more 

reliable and practical for our customers with lots of smart and 
useful “Simply Clever” details. “Simply Clever” not only applies 
to our vehicles these days, but also defines our thoughts and 
actions throughout the entire company. 
We made the important issue of sustainability a priority in 2012 
and established the ambitious “GreenFuture” environmental 
project to entrench sustainability even more firmly through-
out the Company. We also improved the transparency of our 
reporting, and our recently published 2011/2012 Sustainability 
Report meets the criteria of the Global Reporting Initiative for 
the first time.
Our work continues. Once again, we have ambitious plans for 
2013. We will pursue our model offensive and expand our global 
presence. We will adhere to our chosen path. We will work hard 
to ensure that the ŠKODA AUTO success story continues. This 
fascinating company with its fine history is worth every effort.

Yours

Prof. Dr. h.c. Winfried Vahland
Chairman of the Board of Management
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